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New telemedicine 
technology 

aims to disrupt 

eye exam business 
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By Matt Pilon 
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ome experts believe technology will con- 
tinue to displace workers, particularly 


those in lower-skilled jobs, but one profes- 
sional group that has unexpectedly found itself 
in the automation crosshairs is optometrists. 
Last month, a Chicago startup launched an 
online eye exam service in Connecticut and 
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Dr. Erin McCleary, a Greater Hartford optometrist, 
worries that a new online vision test will hurt both 
optometry practices and patients’ eye health. 


26 other states that provides patients with 
a glasses or contacts prescription without 
ever having to leave the house. 

The venture-backed company, Opterna- 
tive, says its 25-minute test (which costs $40 
for a glasses or contacts prescription or $60 
for both) can generate a prescription that a 
30-patient clinical trial determined is just 


Continued on page 14 


CT, N. England bank CEOs’ pay rising 


By Gregory Seay 


gseay@HartfordBusiness.com 


onnecticut is home to two of New 
C England’s highest-paid bankers, with 

Webster Financial Chairman and CEO 
James C. Smith besting his seven other in- 
state rivals in compensation. 

Smith, asecond-generation leader of Web- 
ster Bank, the Waterbury regional lender his 
father founded during the Great Depression, 
in 2014 took home base pay and other com- 
pensation totaling $5.2 million, according to 
a CEO pay survey of New England’s biggest 
regional and community banks by financial- 
services data compiler SNL Financial. 

Smith’s 2014 compensation, which was up 


5.2 percent from a year earlier, included an 
$882,435 base salary, non-equity incentives, 
stock awards and other compensation. He 
didn’t receive a bonus last year. 

CEOs of Connecticut’s publicly traded 
banks saw their collective compensation rise 
7.4 percent in 2014, SNL's pay survey shows. 
Of the eight Nutmeg State bankers, three saw 
their overall compensation decline in 2014, 
while the rest saw richer pay packages. 

Topping all New England bankers in total 
compensation last year was Boston's State 
Street Corp. CEO Joseph L. Hooley, at $18.8 
million, up from $15.8 million a year earlier. 
No. 2 was Citizens Financial Group CEO Bruce 


Continued on page 12 


CT’s top paid bankers 
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Major League Market 


Anew report says Greater Hartford’s wealth and 
population should support a major league franchise. 
Find out what's interfering with the region’s ability to 
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Fall Green Guide 


Connecticut is modifying the utility business model 
to cater more toward renewable energy and 
increased efficiency. 


See Special Insert 
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A California realty investor paid $2 million for this former Shaw’s Supermarket in New Britain that it will convert and reopen as a self-storage facility. 


Ex-Shaw’s redo sates public’s need for more closets 





By Gregory Seay 


gseay@HartfordBusiness.com 


n idle New Britain supermarket store- 
front is about to become the newest 


U.S. testbed for a West Coast realty 
investor’s concept for satisfying Americans’ 
growing appetite for extra closets to stash 
their stuff. 

DealFirst Merrill LLC, of Los Angeles, 
recently closed its $2 million purchase of the 
vacant Shaw’s Supermarket building at 1045 
West Main St. 

DealFirst Merrill (D-M) portfolio manager 
Roger Burgin says conversions of underused 
or vacant “big box” retail sites are climb- 
ing nationwide, particularly as the appeal 
of brick-and-mortar locations yields to the 
exploding presence of online shopping. 

Mass-market retailers, including Sam’s 
Wholesale Club, Kmart, and, more recently, 
bankrupt grocer A&P Stores, are shedding 
small, unprofitable store locations in favor 
of ever-larger, “super” stores that stock a 
broader merchandise assortment, or focus- 
ing on online “e-tailing.” 

That means, Burgin says, plenty of oppor- 
tunity exists throughout Connecticut and 
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other states for adaptive reuse of retail real 
estate. D-M is scouting other Connecticut 
sites that Burgin declined to identify. 

“Fortunately, we do well in good times and 
bad times,” Burgin said. 

From next to nothing more than 30 years 
ago, self-storage facilities in the U.S. alone 
generated about $25 billion in revenues in 
2014, according to Virginia self-storage con- 
sultant Jim Chiswell. 

Widening self-storage facilities’ appeal, 
too, Chiswell says, has been Americans’ pen- 
chant for accumulating mass quantities of 
almost everything — from furniture, clothes 
and automobile parts to sports equipment 
and memorabilia to wines. 

The average American needs about seven to 
eight square feet to store all of what they own, 
Chiswell and Burgin said, citing industry data. 

“Self storage has become a way to literally 
serve as substitute for the lack of space in your 
home,” said Chiswell, the founder/president of 
Chiswell & Associates LLC, of Purcellville, Va. 

That’s not all. Increasingly, entrepreneurs 
use self-storage sites as merchandise ware- 
houses. More sophisticated, manned opera- 
tors and their customers have turned some 
into actual shipping/delivery depots, sending 
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or receiving goods 
to their vendors . 
and customers, 
Chiswell said. 

Self-storage, 
too, is a cheaper 
option for storing 
tax files and other 
vital paper docu- 
ments and records 
than hiring a third- 
party repository 
like Iron Mountain 
Inc., he said. 

Finally, — the 
self-storage indus- 
try calculates that 
at least 1,200 more such facilities, each averag- 
ing 500 units apiece, are needed to fully satisfy 
consumer demand for third-party storage. 

So, buying and converting an idle supermar- 
ket, or other large, former retail space makes 
good business sense, Chiswell said. Indeed, 
self-storage is at its core a retail Service. 

Also, self-storage operators often find it 
difficult to crack into a community’s zoning 
codes, to build a facility, especially in resi- 
dential neighborhoods. 
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That’s why, Chiswell said, ex-retail store 
sites like the Shaw’s in New Britain appeal to 
Owners and operators like DealFirst Merrill. 
But communities also are coming to appreciate 
owner/operators for restoring idle big-box retail 
sites to consumers and to the property-tax rolls. 

Repurposing old retail sites, especially 
ones with acres of parking spaces, can lead 
to new or redevelopment of parking lots into 


Continued >) 
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real-estate “pads” on which to erect arestau- 
rant or bank branch, experts note. 

When completed and opened, the New Britain 
storage facility will be operated under contract 
by major storage-facility operator CubeSmart, 
formerly the U-Store-It Trust, of Malvern, Pa. 

CubeSmart counts at least nine self-storage 
facilities in the Hartford area. CEO Guy Middle- 
brooks said his company does not comment on 
its business relationships with third parties. 

However, both CubeSmart, among the top 
five publicly traded self-storage realty invest- 
ment trusts, and DealFirst Merrill, which is 
solely a realty investor, have sterling reputa- 
tions in the industry, Chiswell said. 


Shovel ready 

Interior demolition and other site work is 
underway to convert the 65,658-square-foot 
New Britain supermarket building on 7.63 





. ii ‘al 
Interior of one of DealFirst Merrill’s self-storage centers. 
acres into about 1,000 climate-controlled 
self-storage units — sized from 25 square feet 
up to 400 square feet. 

William P. Carroll, New Britain’s director of 
economic and business development, said D-M 
officials were in touch very early with the city 
and worked closely with officials, including 
Mayor Erin Stewart, to unveil their self-storage 
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plans and get the project off the ground. 

D-M authorities also briefed neighboring 
businesses and residents about the project, 
assuring them the facility would not have any 
outdoor storage for boats, campers, automo- 
biles and other hardware, Carroll said. 

Ultimately, D-M’s concept to redesign the 
building’s facade and interior and restore a 
retail building to active use, while simultane- 
ously boosting its value to city tax rolls, won 
over city officials and neighbors, Carroll said. 

The city expedited building and other per- 
mits so the conversion work could get under- 
way as quickly as possible, he said. No city 
tax abatements or other financial incentives 
are involved in the makeover. 

“These places aren't what they used to 
be 20 years ago,” Carroll said of self-storage 
facilities. “Let’s face it, nobody likes an empty 
retail building in their backyard.” a 


On September 10th, join us in recognizing 
these outstanding professionals! 
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Awards Luncheon 


Thursday, September 10, 2015 
11:30 a.m. — 1:30 p.m. 


Location: Marquee Events & Catering 
960 Main Street, Hartford, CT 


Keynote: 


and Fun 
Josh Solomon 





yA Owner, the Hartford Yard Goats 


Single Ticket Rate: $75 
Table of Ten Rate: $700 





(Single Tickets: $85 & Table of Ten: $800 AFTER September 3rd) 


To Register Online Visit: HartfordBusiness.com 


and click ‘“‘Our Events’’ 


Or Contact Amy Orsini at 860.236.9998 ext. 134 
or email aorsini@HartfordBusiness.com for 


more information. 
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Minor League Baseball, 
Finance, Philanthropy 


Honoring Chief Financial Officers for their 
outstanding performance and commitment. 


Special Issue Supplement Publishes: Sept. 14th 





Edgar Bernier 
Catholic Charities 


Karlos Boghosian 
Capitol Chiropractic Center 


Robert Bowsza 
HARC, Inc. 


Michael Ciarcia 
Costello Industries, Inc. 


John Ciochine 
Davidson Specialty Foods 


Mark Daley 
Material Innovation 
and Recycling Authority 


Linda Discepolo 
South Central Connecticut 
Regional Water Authority 


Marshall Gaines 
InterCommunity 


Wendy Hodge 
Chrysalis Center, Inc. 


Patti Jackson 
The Bushnell Center 
for the Performing Arts 


George Lauri 
State Line Oil, Inc. 


RESERVE YOUR SEATS TODAY! 


2015 GFO of the Year 
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Finalists 
Glenn MaciInnes 
Webster Bank, N.A. 


John Meehan : 
A&A Office Systems, Inc. 


Walter Megenis 
BHHS New England Properties 


Robert Mercado 
Mental Health Connecticut 


Vin Pescosolido 
S&S Worldwide 


Rick Sorensen 
Insurity 


Robert Trojanowski 
Community Foundation 
of Greater New Britain 


Sudhakar Vamathevan 
Community Renewal Team, Inc 


Laurie A Whelan 
Hospital for Special Care 


Ronald Wuenneman 
Supreme Industries, Inc. 


Richard Yuris 
Ferazzoli-lmports of New England 
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This ‘shooter’ eyes 
a brighter Hartford 


For decades, renowned Connecticut 
photographer-artist Jack McConnell has 
relied on his talented eye, photo lenses and 
the use of natural and artificial light to build 
his name and an extensive portfolio of com- 
mercial and artistic images. 

On opening night Aug. 13 for his “Paral- 
lax” exhibit at the 100 Pearl St. Gallery of 
extremely colorful and up-close portraits 
of many of downtown’s most recognizable 
buildings and landmarks, the Wethersfield 
resident shared what he says is his next big 
idea to benefit downtown Hartford. 

McConnell wants to light up downtown. 
Or, more precisely he wants to mount a 
campaign to urge as many of downtown 
Hartford’s commercial landlords as pos- 
sible to uplight their buildings. 

He also wants to see strands of 


light-emitting diodes (LEDs) stretched 
overhead across streets and pedestrian 
crossings, or wrapped around tree trunks 
or strung through branches — ala the light- 
ed streetscapes of cosmopolitan cities like 
Paris and New York’s Times Square. 

Doing so, he says, would not only show- 
case much of the unique and eye-catching 
architecture and facade layouts along 
Main, Trumbull, Pearl and other downtown 
streets, but would make those streets safer 
by reducing shadows and dark spots and 
encouraging more pedestrian traffic. 

He points to the high visibility at night for 
the up-lit State Capitol overlooking Bushnell 
Park, along with the Connecticut Conven- 
tion Center on Columbus Boulevard, and the 
Hartford Marriott Hotel next door. 

— Gregory Seay 


CT also ferreting out 
insider tax scofflaws 


Connecticut’s top tax collector confirms 
his agency has identified about a thousand 
state workers who appear uncompliant on 
their state and fed- 


least 80 current and former state workers. 
The Hartford Business Journal previ- 

ously reported (Aug. 17) on the IRS probe 

that investigators say has now widened to 
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DESIGN BUILDERS GENERAL CONTRACTORS © CONSTRUCTION MANAGERS 


SPOTLIGHT ON: RETAIL 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 


PDS acted as General Contractor to complete an 
addition of 3,500 square feet to this occupied fitness 
facility. PDS built the original building and were asked 
to perform their services again for an expansion. The 
entire building is now 14,000 square feet in which 
both projects were completed on time and within 
budget. Girls and Boys from all over Connecticut 
compete and exercise in this gymnastics building. 


design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 


demanding projects. 
PDS ENGINEERING & 


CONSTRUCTION, INC. 
THINK ¢ PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


INDEPENDENT AUTHORIZED BUILDER 


CHIEF 
BUILDINGS wal 
a division of Chief Industries, Inc. 


The builder’s choice in metal building solutions. 
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eral income taxes. an unspecified number of other states in 
State  Depart- New England and nationwide. 

ment of Revenue Ser- One of those snared in that probe, a 

vices Commissioner state worker at the Connecticut Valley Hos- 


Kevin B. Sullivan 
said the state annu- 
ally reviews all of 
its DRS staff, along 
with employees at 





pital in Middletown, was sentenced Aug. 14 
to 16 months in prison and ordered to repay 
the IRS $105,697.22 in unpaid taxes, penal- 
ties and interest. 

Sullivan said the state regularly tries to 


When you need information to grow your business, 
we deliver! Subscribe today to receive weekly issues in print 
and digital, plus special publications and full online access! 


the state’s other  KevinB. Sullivan, identify potential tax deadbeats on its pay- 

agencies, for tax-fil- Commissioner, State roll by cross-indexing state and federal tax ene eee eee | r'O/ ALL 

ing compliance. Department of Revenue files with state workers’ withholding records. | AliCd YVCL ZU /O ULL. 
The  tax-filing Services It’s unfair, he said, for the state to insist ; ; = oo 

review, Sullivan “0 taxpayers pay their fair share fully and Subscribe online: www. HartfordBusiness.com/hbjdelivers 


said, is separate from an ongoing probe by 
the U.S. Internal Revenue Service — in which 
his agency also is cooperating — into a tax- 
withholding scheme that so far has netted at 


CORRECTIONS 


on time if state workers, whose salaries 
depend on taxpayers’ honesty and fairness, 
themselves aren't. 

— Gregory Seay 


or call: 845-267-3008 and provide discount code HH15DB 
Offer expires 8/31/15 


Timely filings of state and federal income-tax 
returns are a requirement only for workers to 
remain employed with the state Department of 


Revenue Services. A Page 1 story on Aug. 17 
incorrectly reported the requirement applies to all 
state workers. 





www.HartfordBusiness.com aa? 24,2015 © HartFord Business JouRNAL 5 





| 
Ba si ing 
| ys 7 le) ae 
sie e KC 
anil 
| Ss ie i ry | 
| Best a i hee] 





BY THE NUMBERS 


4,100 


The number of new jobs 
Connecticut employers added in 
July, bringing the state’s jobless 
rate down to 5.4 percent. 


16.6% 


The percent increase of 
Connecticut single-family home 
sales in July, with 1,266 units 
trading hands. 


23 


The number of Connecticut nail 
salons state regulators shut 
down earlier this month because 
of minimum wage and other 
violations. 


1 ,Q00 


The number of Connecticut 
residents who could lose their 
Obamacare private health plan 
coverage in the next three 
months because they haven’t 
submitted proper paperwork. 


TOP 5 MOST READ 


on HartfordBusiness.com 


lM Farmington ad agency closes 


® Downtown Y’s fall relo 
to State House Sq. 


® Ambit Energy named 
best CT electric supplier 


HM DOJ’s review of $37B 
Aetna-Humana deal extended 


® 23 CT nail salons reopen 
after DOL wage shutdown 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
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Access Health CT CEO Jim Wadleigh warned 
7,000 customers last week that they could lose 
their health insurance coverage if they don’t 
submit proper paperwork. 
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TOP STORY 
7,000 could lose Access Health coverage 


The state’s health insurance exchange, Access Health CT, said 7 percent 
of its private insurance customers risk losing their Obamacare coverage 
and related tax credits in the next three months because they have ignored 
notices to submit required documentation. 

Access Health CEO Jim Wadleigh last week urged the 7,000 customers 
to submit required documentation of their income, citizenship status and 
other details. The exchange recorded a spike in calls in June and July from 
customers who discovered they didn’t have health coverage. 

He said the exchange has hired 10 more staff members to handle phone 
Calls regarding loss of coverage, is renegotiating its call center contract, and 
plans to robo-call customers who are facing imminent deadlines. 

Wadleigh said the exchange also faces another challenge: Xerox, which 
verifies the documents, has a backlog of approximately 16,000 customers. 

Xerox is contracted with the state Department of Social Services to verify 
Medicaid enrollments under Obamacare. The company doesn’t have a con- 
tract directly with Access Health. 

The exchange is looking into getting its own separate vendor and con- 
tractor to handle enrollments in private or so-called qualified health plans, 
Wadleigh said. 
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ENERGY & UTILITIES 


Middletown solar firm secures 
$165M financing deal 


Middletown solar integrator Greenskies Renewable Energy said it has closed 
on a $165 million financing package that will support 127 projects in 12 states, 
stretching from Maine to California. 

Greenskies said the 127 solar projects for corporate and municipal custom- 
ers will generate enough electricity to power 13,000 average New England 
homes for a year. 

The deal represents Greenskies’ sixth financing round with First Niagara Fi- 
nancial Group since 2012. It said an unnamed tax equity provider is also a party 
to the package. 


CT Green Bank crowdfunds $1M in solar loans 


The Connecticut Green Bank has become the first government agency to success- 
fully use private crowdfunding to finance solar incentive programs. 

The Green Bank packaged $1 million of its loan programs and sold that 
bundle to solar crowdfunding platform Mosaic, which in turn offered it to its in- 
dividual investors. For as little as $25, investors using the Mosaic platform could 
then financially back the bundle for a 5.5 percent yield over a 15-year term. 

“The success of this initiative demonstrates ... that there is a new market 
for residential solar financing through crowdfunding,” said Bryan Garcia, Con- 
necticut Green Bank president and CEO. 

The Green Bank provided the initial $5 million in funding for those solar loans. The 
bank then partnered with Sungage Financial to develop a first-of-its-kind formula 
using projected energy savings from solar projects as a valuation to size the loans. 


GOVERNMENT & POLITICS 


23 CT nail salons reopen 
after DOL wage shutdown 


The state Department of Labor said last week that 23 nail salons around the 
state were open and operating again following surprise inspections and shut- 
downs earlier in the month. 

The agency said the inspections helped recover more than $47,000 in owed wages, 
mainly related to employers paying less than the state’s minimum wage of $9.15 per 
hour. The salons will pay another $79,000 in civil penalties for underreported payroll 
and paying employees in cash, and $21,300 for wage and hour violations, DOL said. 
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Several salons did not have required worker’s compensation insurance. 
Acting on complaints and recent scrutiny of salon practices spurred by a New 
York Times exposé published in May, DOL inspected 25 Connecticut nail salons. 
Of the 23 salons that were temporarily shut down, five were in Hartford. 


HEALTH CARE & INSURANCE 


DOJ’s review of $37B 
Aetna-Humana deal extended 


The U.S. Department of Justice’s antitrust review of Hartford health insurer 
Aetna’s proposed acquisition of Humana will be extended another month, Aetna 
said. Aetna said last week that it will refile its Hart-Scott-Rodino Antitrust Im- 
provements Act premerger notification with DOJ, which triggers the 30-day 
extension. 

Aetna still projects the transaction will close in the latter half of next year. 

Under Hart-Scott-Rodino, which applies to large deals, federal regulators 
must determine that combining the two companies will not have an anti-com- 
petitive effect on the health insurance market. 


BANKING & FINANCE 
SS&C buys Citigroup unit for $425M 


Windor’s SS&C Technologies Holdings said it has acquired Citigroup’s alter- 
native investor services business for $425 million. 

The Citigroup unit adds hedge fund and private equity fund services, as well 
as Clients, to SS&C’s existing roster of fund administration offerings. 

“This acquisition is solidly in line with SS&C’s strategy of combining organic 
growth with select, high-quality acquisitions,” SS&C CEO and Chairman Bill 
Stone said in a statement. 

The company hopes to close the deal, which is subject to regulatory approv- 
als, by March of next year. 


ECONOMY 
CT hiring lowers July jobless rate to 5.4% 


Connecticut employers added 4,100 workers in July, cutting the state’s jobless 
rate to 5.4 percent, state labor authorities say. 

Last month was the third in a row for job gains, the state Labor Department 
said, citing preliminary U.S. Bureau of Labor Statistics data. The U.S. jobless rate 
fell to 5.3 percent in July. 

Connecticut has now recovered 102,000 jobs, or 86 percent, of the total jobs 
lost during the Great Recession, the agency said. The state’s June jobless rate was 
5.7 percent, and was 6.4 percent in July 2014. 

Hiring in professional and business services, education and health services, 
financial activities and government contributed to July’s job gains. 

Conversely, construction and mining, information, leisure and hospitality, and 
trade, transportation and utilities shed jobs, the state labor department said. 


PROFESSIONAL SERVICES 


Hartford CPA firm acquires Hamden firm 


Hartford’s Whittlesey & Hadley said that Hamden’s Weinstein & Anastasio will 
merge into the firm next month. 

Weinstein & Anastasio lists 10 employees on its website, including four part- 
ners. Combined under the Whittlesey & Hadley brand, the firms will have 155 
employees, including 21 partners, located in Hartford, Hamden and Holyoke, 
Mass. 

Terms of the deal were not disclosed, but the companies said it would allow 
them to integrate their technical resources. The deal also fits in with Whittlesey 
& Hadley’s plans to expand in the New England and New York markets. 


ECONOMIC DEVEOPLEMENT 
Flanagan’s Landing a go for Glastonbury 


Four years after it was first unveiled, the 250-unit Flanagan’s Landing luxury 
apartments in Glastonbury has hit a significant milestone. 

Construction will soon begin on the first phase now that Hartford developer 
Martin J. Kenny and his Lexington Partners LLC have finally closed their pur- 
chase of 31 acres that were a tannery in the center of town, officials said last 
week. 

Project funding consists of a $36.5 million construction loan from Wells Fargo 
Bank and $15 million in equity from a partnership consisting of Lexington, LAZ 
Investments, and an unidentified private institutional real estate fund. 

When built, Flanagan’s Landing will have 47 units in the restored mill build- 
ings and 203 units within five new garden-style apartment buildings. 
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WHAT’S AHEAD: 


Real Estate Committee facilitated our move to Trumbull Street — 
and at the same time planned for our long-term needs,” said local 
YMCA President/CEO Harold Sparrow. “Our current location at the 
XL Center has served us well, and was under consideration as 
we looked forward to our next era of service to the capitol region. 
However, after careful examination of several Hartford options, 
it became apparent that a partnership with State House Square 
would best suit our future service to our neighbors in Hartford and 
to the 52 towns we serve in the region.” 

FBE Ltd. owns the new YMCA space at State House Square, 50 
State St., which had been Club Longitude. 

The Y’s new home will feature, among other things, a street-level 
entrance and reception area with two floors of fitness: three car- 


The downtown 
Hartford YMCA 
is moving to 
Hartford’s 
State House 
Square office 
tower this fall. 


@ 8/31 Focus: Manufacturing 


w The List: Largest Manufacturing 
Companies 
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for Independent Living 
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REAL ESTATE 
Downtown Y moving to State House Sq. 


The downtown Y has a new center-city home. 

The YMCA of Greater Hartford said last week that it has leased 
space for a 51,580-square-foot fitness center — double its cur- 
rent footprint — in State House Square, replacing its current home 
on the second floor of the XL Center, 241 Trumbull St. downtown. 

The move is set for this fall following a million-dollar renovation 
of the new space, officials said. 

“A decade ago, the members of YMCA of Greater Hartford’s 


dio areas, weightlifting, boxing, group exercise, spinning, Pilates, 
and mind/body studios, stretching area, lap pool, whirlpool/Jacuzzi, 
locker rooms (each with steam and sauna), and laundry service. 

Jones Lang LaSalle represented State House Square in lease 
talks; Bartram & Cochran represented the Y. 


RETAIL 
A&P aims to sell CT stores 


Retail operator Great Atlantic & Pacific Company Inc., more 
commonly known as A&P, said in a bankruptcy court filing that it 
has received the go-ahead to try to sell its remaining 153 stores, 
including 10 in Connecticut. 

Two of the stores are in Newington and another is in Bristol. 

A&P, which filed for Chapter 11 bankruptcy last month in New 
York, previously announced that Pennsylvania-based Acme Mar- 
kets bid on four of its Fairfield County stores. Those purchase con- 
tracts are subject to court approval. 

A&P has 444 employees at its Connecticut food and liquor stores 
who are facing potential layoffs, should they not receive job offers from 
buyers, the company wrote in a letter received by state labor officials 
last week. The largest employee groups are clerks and cashiers. 

Stop & Shop and Key Food Stores have also bid on pieces of 
A&P’s holdings, though none in Connecticut. 








Holly Cini 


WEDNESDAY, SEPT. 9 


Annual Employment 
Law Update 


The Human Resource Association of Central 
Connecticut (HRACC) is hosting a Sept. 9 
dinner reception featuring an employment law 
update by Jackson Lewis lawyers. 


The reception, which runs from 4:30 p.m. 

to 8 p.m. at the Sheraton,100 Capital Blvd., 
Rocky Hill, is targeted at HR professionals. 
Jackson Lewis’ Beverly Garofalo and Holly 
Cini will provide a practical overview of the key 
developments in workplace law over the past 
12 months including Connecticut’s new “Pay 
Equity and Fairness” legislation and the legal 
Status of interns in the workplace. 


Cost to attend is $45 for HRACC members; 
$60 for nonmembers. For more information or 
to register go to http://www.hracc.org/events/ 
event_details.asp?id=669387. 


Connecticut’s Cloud Hosting Provider 


Quick Deployment 


Designed for high-speed deployment, you can 


build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 
shared hosting where resources are 
limited to a physical server. 


High Availability 
OnCloud is built for both performance 
and redundancy at its core, ensuring 


that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 


control all of your services from one central, 
user-friendly location. 





www.HartfordBusiness.com 


Ooncloud.com 


Contact Us Today: 860-953-9283 « sales@oncloud.com 










All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 








@2% cloud 





August 24,2015 © Hartrorb Business JOURNAL 7 





Data says yes; market 
realities tell different story 





major league team. The Whalers were the last major league team to 
play in Connecticut. 


By John Stearns 
jstearns@HartfordBusiness.com 
artford deserves a major league sports franchise 
H based on its population and mean household 
income, a new report says, but the city hasn't 
been able to land one since the Whalers skated off to 
Raleigh, N.C., in 1997. 

Despite data showing Hartford is a pro-worthy 
market, multiple factors contribute to the city’s nearly 
20-year lack of a major league sports franchise includ- 
ing being in the sphere of the Boston and New York 
media markets and the aging XL Center, experts Say. 

On the bright side, Hartford has recently attracted 
minor league franchises: The Hartford Yard Goats will 
play minor league baseball in a new downtown stadi- 
um in 2016 and Hartford City FC will play indoor minor 
league soccer at the XL Center beginning this fall. 

SmartAsset, a financial technology company out of 
New York City, crunched population and median house- 
hold income data for the 100 largest U.S. metro areas, 
creating a list of 10 cities with too many pro teams and 
10 with too few among the big four men’s leagues of the 
MLB, NFL, NBA and NHL. 

Hartford tied with Providence as eighth most deserv- 
ing of ateam. The Bridgeport-Stamford-Norwalk metro 
area was third. 

SmartAsset looked only at numbers, in order to keep 
sports passions out, said AJ Smith, the company’s vice 
president of content. 

Based on population and income, Hartford can sup- 
port a major league sports team, Smith said. SmartAs- 
set didn’t analyze which leagues made sense for cities 
short on teams. 

SmartAsset did offer possible scenarios in what it 
coined a “purely hypothetical exercise, intended only 
for entertainment purposes.” To wit: Return the Whal- 
ers to Hartford by relieving Tampa Bay ofits NHLteam, 
and move the NHL Arizona Coyotes to Bridgeport, 
“where it actually snows.” 

Michael Freimuth, executive director of the Capital 
Region Development Authority, which operates the XL 
Center, said the NHLis the most logical choice for a pro 
franchise among the big four leagues. 

But Hartford can’t start that discussion without an 
improved XL Center, he said. 
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Transforming the building, rather than building 
anew, is far more economical and less disruptive, Fre- 
imuth said, but still comes with a hefty $250 million 
pricetag. 

The state still must approve a renovation, without 
which the building will slowly decline. 

Improvements also are important to the University 
of Connecticut’s ability to attract and retain basketball 
talent, he said. 

“For those reasons, the building is critical to the 
long-term health of any kind of sports or entertainment 
venue downtown,” Freimuth said. 

While the demographics may say Hartford is ready 
for a pro team, getting the team noticed in the national 
media and in the conversation among the professional 
leagues is the real challenge, Freimuth said. 

Hartford and Connecticut have a strong corporate 
presence and more Fortune 500 companies than some 
of other the pro-sports markets, Freimuth said. 

“The trick is to manifest that corporate presence to 
get it to sell Hartford, basically from New London to 
Stamford and up,” he said. “That’s the task that’s really 
before us. In selling a new XL Center, we need to acti- 
vate that corporate presence and marketplace in the 
sense of seats and advertising and sponsorships.” 

Overlapping Boston and New York sports allegianc- 
es also come into play, Freimuth said. 

“We believe the market’s there, but it’s a real task to 
get that market to kind of look into the center of Con- 
necticut as opposed to on the outer regions of the Bos- 
ton or New York marketplaces,” Freimuth said. 

Molly Yanity, assistant professor of journalism at 
Quinnipiac University and former Seattle Post-Intelli- 
gencer sportswriter, thinks the Boston-New York media 
influence is too much for Hartford to overcome. 

“Those are big profitable markets,” in terms of TV, 
she said, citing the New England Sports and YES net- 
works. “If Hartford had a team, those would take a hit.” 

The NHLss expansion into southern cities probably 
wasn't that wise, but relocating teams to cities like Win- 
nipeg, from Atlanta, helps restore some tradition, “and 
Hartford could do that, but Ijust think that now that you 
have regional networks that have eaten up this area, it’s 
not going to happen,” Yanity said. 

Chris Lawrence, general manager of the XL Center, 
said the market could support an NHL franchise. 

“With the right group, the right message, the right 
situation, it certainly can,” he said. 

But myriad factors are at play — from the right own- 
ers capable of paying the hefty NHL entry fee to an 
improved XL Center. 

Recent improvements to the Hartford arena have 
made it a better facility, but it is not at a level yet fora 
major league franchise, Lawrence said. If the region is 
serious about getting such ateam, then it has to commit 
to creating a better venue. 

Building a major league facility using public money 
isn't in Hartford’s best interest, especially when there 
isn’t a team committed to play there, Yanity said, as sta- 
diums typically aren’t economic booms for their cities. 

“Owners are expecting more and more, and the citi- 
zens are really getting less and less,” she said. “How 
many citizens can afford the games?” | 


Q&A 


(CTCSB). 


The Connecti- 

cut Convention & 
m Sports Bureau was 
formed a few years ago to 
combine the marketing power 
of several groups to drive more 
business to various sport- 
ing venues across the state. 
What have been your biggest 
achievements to date? 

A: Spending by sports promot- 
ers, athletes, coaches, 
officials and event 
attendees generate 
millions of dollars in 
revenue annually for 
Connecticut’s econo- 
my by booking venues 
and contractors, stay- 
ing at hotels, dining in 
restaurants, visiting 








CT aims to diversify 
sports events base 


Q&A talks about the state’s sporting events business with H. Scott 
Phelps, president of the Connecticut Convention & Sports Bureau 


These range from those with rich 
history in our state, including ice 
hockey, golf, tennis, basketball, 
figure skating, soccer, gymnastics 
and softball, to other more niche 
sports such as ultimate frisbee, 
curling, badminton and fencing. 
The surge in popularity of lacrosse 
and rugby (added for the 2016 
Olympics) show significant partici- 
pation growth and definitely are on 
our radar. 

To get the best 
return on_ limited 
resources, we focus 
on pursuing events 
that will have asignif- 
icant impact on the 
economy by attract- 
ing a large number of 
participants and/or 


leisure attractions, spectators, and those 

and shopping at retail H. SCOTT that will elevate the 

establishments. PHELPS brand of Connecti- 
The Connecticut | cut through media 

Sports Advisory Com- President, exposure. 

mission, a division Connecticut 

of our office, is com- Convention & Q: A new study 

prised of leaders from Sports Bureau by SmartAsset 

sports facilities and said the Hartford 

organizations across region’s strong 


the state. It works with 

our sports marketing team, Bob 
Murdock and Tangier Pritchett, in 
partnership with the hospitality 
community to help sports event 
planners find venues, hotel accom- 
modations and services so that they 
can have asuccessful experience in 
Connecticut. 

Successful bookings include 
the 2017 U.S. Cyclocross Cham- 
pionship in Hartford’s Riverside 
Park; 2016 USA Gymnastics Men’s 
Championship and Women’s Secret 
U.S. Classic at the XL Center; Mud- 
derella New England at Thompson 
Speedway Motorsports Park; Soc- 
cer Resort New England Beach 
Blitz in West Haven; New England 
Region Volleyball Association’s 
Husky Sweet 16 Tournament at 
Windsor’s Husky Den; 2015 Ameri- 
can Athletic Conference Men’s 
Basketball Championship at the 
XL Center and its Women’s Bas- 
ketball Championship at Mohegan 
Sun; and the international soccer 
match between ACF Fiorentina 
vs. SL Benfica at Rentschler Field. 
This summer, two major fastpitch 
softball tournaments took place 
the same week: the U.S. Specialty 
Sports Association in East Hartford 
and the Amateur Softball Associa- 
tion of America in Stratford. 


Q: What types of sports/ 
sporting events do you focus 
on recruiting to the Hartford 
region? 

A: We work to bring all types 
of sports events to Connecticut. 


demographics indi- 
cate it should be home to one 
major league franchise. Do you 
agree with that, and do you 
envision Hartford ever getting 
a pro sports team? 

Connecticut is home to a 
variety of professional sports, 
including the newly named Hart- 
ford Yard Goats and the recently 
formed Hartford FC of the Major 
Arena Soccer League. 

As a season’s ticket holder for 
the former Hartford Whalers, I 
would love to see a major league 
franchise here. The timing is right 
with exciting new restaurants and 
entertainment on Front Street and 
other parts of the city and suburbs. 
The addition of CTfastrak has 
expanded transportation options 
for coming Downtown. 

A major obstacle may be those 
who just don't believe it can ever 
happen and are not open to new 
opportunities. But look at the 
growth in the Capital City in the 
last decade alone that includes 
the opening of the Connecticut 
Convention Center, Connecticut 
Science Center, Hartford Marri- 
ott Downtown, Front Street and 
now two new pro teams. 


Q: Of all the sporting venues 
in Connecticut, which is the 
most underutilized? Why? How 
do we change it? Which sport- 
ing venue is having the most 
success? 


Continued >) 
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THE LIST 


Rank Course 


Wee Burn Country Club 
A Darien 
203-655-1477; www.weeburn.com 


Great River Golf Club 


2 Milford 
203-876-8051; 
www.greatrivergolfclub.com 


Connecticut Golf Club 


3 Easton 
203-261-2544; www.ctgolfclub.com 


The Stanwich Club 
4 Greenwich 
203-869-0555; www.stanwich.com 


Round Hill Club 
5 Greenwich 
203-869-2350; www.rhclub.org 


Black Hall Club 
6 Old Lyme 
860-434-5171; www.blackhallclub.com 


Ellington Ridge Country Club 


w Ellington 


860-872-9133; www.ellingtonridge.org 


Rolling Hills Country Club 
8 Wilton 
203-762-4600; www.rhcconline.com 


Bull's Bridge Golf Club 

9 South Kent 
860-927-7135; 
www.bullsbridgegolfclub.com 


Ridgewood Country Club 


A O Danbury 


203-743-4491; www.ridgewoodcc.com 


Fox Hopyard Golf Club 

East Haddam 

800-943-1903; www.golfthefox.com/ 
hopyard 
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Hop Meadow Country Club 


A 2 Simsbury 


860-658-7623; www.hopmeadowcc.net 


Country Club of Farmington 


A 3 Farmington 
860-677-1681; 
www.farmingtoncountryclub.com 


The Course at Yale 


A 4. New Haven 


203-392-2376; www.thecourseatyale.org 


Tamarack Country Club 


A 5 Greenwich 
203-531-7300; 
www.tamarackcountryclub.com 


Toughest golf courses in Connecticut 


(Ranked by slope) 
Slope/ Total Type of Greens Course 
Tee Course rating yardage course Par Head pro(s) Architect(s) fees record 
Black cee 7,132 Private 72 Samuel T. Wiley Devereux Emmet DND 65 (1) 
Black ae 7,060 Peele 72 ise preset _— Tommy Fazio $120-$140 NA 
Black oe 6,899 Private 72 J. Rodney Loesch Geoffrey Cornish DND 69 
Black ew 7,445 Private 72 John M. Scali William and David Gordon — $85-$95 66 
Blue a 6,740 Private 71 Tom Henderson Walter Travis $80 (3) 63 
Black ae 6,656 Private 71 Andrew Campbell Robert Trent Jones Sr. DND 65 
Blue ae 6,936 Parkland Ue Tony Rowe Geoffrey Cornish DND 65 
Blue a 6,737 Private 71 Ray Ford gt ena $80 64 
Gold ae 6,992 Private 72 Paul Ramee NA DND NA 
Blue aa 6,758 Private 71 Bob Geambazi Devereux Emmet eee tag ise 63 
Black ie 6,912 me 71 Ron Beck Roger Rulewich $104 64 
Black te 6,915 Private (2) 72 Joe Cordani Jr. Cornish $70 (walk) 63 
Blue a 6,580 Private 71 Jeremy Vitkauskas Devereaux Emett DND 64 
Blue (2) i 6,789 University 70 Peter Pulaski C.B. i Seth $100 (5) 62 
Blue ose 6,709 Private (2) 70 Bobby Farrell Charles Banks DND NA 


Sources: Individual courses, Notes: NA = Not available. DND = Did not disclose. Slope adjusts handicap to the difficulty of the course. The more difficult the course, the more strokes needed. Under slope, golfers no ae have a handicap, they have an index. An average 


course will have a slope rating of 113. The index is the mathematical calculation of the golfer's playing ability on an average course. Some courses have different rates for carts, seniors, twilight and residents. Please ca 
contacted but either did not respond or declined to participate in this survey: Birchwood Country Club eo ate Country Club (Fairfield), Club at River Oaks (Sherman), Highfield Club (Middlebury), Lake of Isle Golf Club (North Stonington - two courses), 
ie 


Redding Country Club (West Redding), Richter Park Golf Course (Danbury), Silver Spring Country Club (Ridge 


(1) Pre-renovation record is 63. 

(2) Not provided. Listed in 2014. 

(3) Guest fee for weekdays; $100 guest fee for weekends. 

(4) Originally built in 1916. Roger Rulewich redesigned in 2002. 
(5) Unaccompanied guest. 

—Compiled by Roger Magnus. 


© a&a: Phelps 


For a compact state, we are fortunate to 
offer a wealth of sports venues — from outdoor 
stadiums and indoor arenas of various sizes, 
to ice rinks and auto speedways, and a wide 
range of turf fields used by a variety of sports. 
Connecticut’s rolling hills, rivers, lakes and the 


www.HartfordBusiness.com 


), The Hartford 


shoreline also offer great appeal to sports pro- 
moters seeking scenic locations in all seasons. 

That said, all venues are looking for more 
business; it always is about the next event. To 
decrease the amount of venue underutiliza- 
tion, we continually consider different uses 


olf Course (West Hartford) and Woodway Country 


lub (Darien). 


courses to verify rates. The following courses were 


To view the full list, please visit HartfordBusiness.com 


for facilities during their traditional quiet 
periods. We explore what types of events we 
can bring in the summer or holiday periods to 
an ice arena or to a convention and meetings 
facility, and strategically identify potential 
sports promoters to pitch. We also creatively 


evaluate a venue for the non-traditional uses 
it could offer. For example, a motorsports 
facility’s paved track can be ideal for bike 
races and running events, while the expanse 
of the facility lends itself to obstacle races, 
dog shows and sports festivals. a 
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Taking 
social Responsibility 
lo Heart 


lease join the Hartford Business Journal at our second 

annual Business Gives Back Forum which will provide 
important information on the many ways that businesses of 
all sizes can become more involved in their communities. 


OCTOBER 22nd, 2015 


Time: 7:30 a.m.- 11:30 A.m. 
Location: The Mark Twain House, Hartford, CT 


Keynote Speaker: Floyd Green, 

Corporate Vice President 
of Community Relations 
& Urban Marketing, 


Aetna 


Ticket Price: $45.00/person 





Register today and 
choose your workshops! 


- Supporting the community through a company 
donor-advised fund 


-The Good Business of Cause Work 
*ROI of Community Engagement 


-Impact Investing: What it’s all about and how it's 
making a difference 


*Community Challenges/Community Solutions 


*Focusing corporate giving to align with business goals 


To see workshop descriptions and speakers or to register 
for the event, visit HartfordBusiness.com /OurEvents or 
contact Amy Orsini at aorsini@Hartfordbusiness.com 


or 860-236-9998 ext. 134 
resents: HARTFORD BUSINESS JOURNAL 
LIVE UNITED 
Presenting Sponsors: On ay Hartford Fou ndation 


United Way of Centra 
and Northeastern Connectixut 


EVenitpomee: S OMCAS |i Harvard Pilgrim 
BUSINESS HealthCare 
en OO peo. I 





The Mark Twain 
House & Museum 
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Storrs Center’s condos 





ite work is underway on 42 luxury 
S condominiums, the latest — and 

perhaps final phase — of the mega 
Storrs Center development adjacent to 
UConn’s campus. 

Westchester, N.Y., developer LeylandAl- 
liance LLP just recently sealed the deal for 
construction of the Main Street Homes proj- 
ect with its announcement of a $6 million 
credit line for its 
Main Street Homes- 
Storrs LLC unit 
from Rhode Island’s 
Washington Trust. 

LeylandAlli- 
ance CEO How- 
ard Kaufman said 
demand already 
is outpacing its 
ability to ramp 
up construction 
of the first units, 
due to be ready 
for occupancy by 
early 2016. All 42 
units are slated to 
be built and sold by 
late that same year. 

“This is the 
first for-sale resi- 
dential product at 
Storrs Center,” said 
Kaufman, whose 
firm is a minority 
partner with Cen- 
terplan Develop- 
ment in recasting 
Harford’s Down- 
town North, or 
“DoNo,’ section into 





break ground 
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amix of office, retail (Top) Exterior sketch of Main Street Homes in Mansfield’s Storrs Center development. 
and apartments/ (Bottom) Computer-generated rendering of an interior for one of 42 condominiums 
condos, anchored _ planned for Main Street Homes. 


by the new Dunkin’ 
Donuts ballpark under construction for 
opening next spring. 

Twenty-three of Main Street Homes’ 
floor plans are pre-sold, Kaufman said. Pric- 
es for units ranging from one- to three-bed- 
room flats and townhouses start at $269,000 
to as high as $530,000, Kaufman said. 

It is, he said, more confirmation that 
Mansfield’s residents, business and col- 
lege-student body have fully embraced 
Storrs Center. To date, he said, the 
mixed-use development’s approximately 
600 apartments are occupied, and most 
of its 166,000 square feet of retail space 
is leased. 

“It’s a huge success,” Kaufman said. 

The $220 million project has involved 
a massive private-public partnership, 
two separate development companies, a 
financing package that mixes taxpayer 
money with private equity and bank loans, 
a relocation of a small business cluster 
and redevelopment around wetlands. 

Moreover, the project was assembled 
throughout the 2008 financial crisis, 
which led to the nation’s worst economic 
downturn since the Great Depression. 

All of the condominium _ units, 
Kaufman said, will be contained in eight 
separate buildings on four acres that 
architect Union Studio, of Providence, 
R.I., has designed. The units will average 
1,510 square feet in size. 

A ninth structure, a three-story mid-rise 


to be called The Leyland Building, will house 
10 flats that residents can access through 
garages and elevators at the building’s rear, 
Kaufman said. 

The Leyland is patterned after a similar 
structure at another LeylandAlliance devel- 
opment under construction in Warwick, in 
Orange County, N.Y. 

Main Street’s residences will feature 
nine-foot ceilings, wall-to-wall carpet, gas 
fireplaces, premium cabinetry and coun- 
tertops and stainless steel appliances. 

Common area amenities will include a 
720-square-foot community center, park- 
ing garages and walking trails. 

Middletown’s Yankee Heritage Inc. is 
the “horizontal” contractor, laying down 
paving, curbing, water-sewer line and 
other site infrastructure. Middletown’s 
Centerplan Construction, an affiliate of 
DoNo’s majority development partner, 
Centerplan Development Co., is the “ver- 
tical” building contractor. 

With Main Street Homes underway, 
Storrs Center is effectively down to its 
final four acres available for further devel- 
opment, Kaufman said, adding it’s unclear 
when or whether they will be developed. 
Deal Watch wants to hear from you. 
E-mailit, along with contact information 
to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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Tne Book 
is Back. 


AND BETTER THAN EVER. 
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Revised, Reinvented, and Reinvigorated 
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Bankers’ post-2008 pay ‘up fairly quickly’ 


Winfield Van Saun, at 


Company (Ticker) 


$10.5 million. ; : 
After Smith, Con- CT Banker’s Compensation 

necticut’s other most- 

compensated banker Officer Name 

ee OU eee James Copenhaver Smith 

United Financial 


CEO John P. Barnes. 
In 2014, Barnes’ base 
pay was $994,712 as 
part of his overall 
$3.7 million pay pack- 
age that year, down 
from $3.9 million in 
total compensation 
in 2013, the SNL pay 
survey showed. 

Nationally, the 
median total com- 
pensation for bank 
CEOs has climbed 
steadily over the last 
few years, bank com- 
pensation experts say. In fiscal 2014, median 
bank CEO compensation was $644,452, com- 
pared to $565,169 in 2013. In 2010, the median 
was just over $400,000. 

Agha Sibtain Ali, banking analyst with 
SNL Financial, of Charlottesville, Va., said 
SNLss bankers’ pay data is regularly gleaned 
from lenders’ annual filings with bank regu- 
lators and the U.S. Securities and Exchange 
Commission. 

The compensation analysis only looked 
at publicly traded banks. Mutual or savings- 
bank lenders like Middletown’s Liberty Bank 
or Thomaston Savings Bank weren't included 
in the analysis. 

Total pay includes any bonuses, non-equity 
incentive plan pay, the fair value of any option 
and stock awards, pension value and non-qual- 
ified pay, and any other remuneration. 

The datais used by banks’ customers, inves- 
tors and stockholders, Ali said, to gauge how 
their top executives’ pay and performance ranks 
against their peers. Bank boards’ compensation 


Martin J. Geitz 


Totals 


IN BRIEF 
Ex-S. Windsor 
Ten Pin to auction 


The site of a former South Windsor bowl- 
ing alley is headed for an online realty auction 
on Aug. 26, with a $1.2 million listing price. 

The four-acre property at 95 John Fitch 
Blvd., just off of 1-291, was once home to 
South Windsor Ten Pin. 

Despite the listing price, the property has 
a reserve price of $362,500, meaning once 
bidding hits that mark, the reserve drops 
and the property goes to the highest bidder, 
according to auctioneer AuctionAdvisors. 

The auction will be conducted online from 
1to4p.m. 

Eligible bidders must submit a $25,000 
deposit. 


Mohegans extend sub 
franchise play to CT 


The Mohegan Tribe said it will open a Jer- 
sey Mike’s sub sandwich location this week 
in Meriden. 
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William H. W. Crawford IV 


Rheo Arthur Brouillard 


Webster Financial Corp. (WBS) 


SBT Bancorp Inc. (SBTB) 


committees and talent recruiters also rely on 
pay surveys and other data to assemble pay 
packages for sitting or incoming executives. 

Branford financial-executive recruiter 
Tim Loughlin said bankers in Connecticut 
and across America are beginning to see 
their paychecks climb again following the 
near global financial collapse and subse- 
quent recession that gripped the U.S. and 
global economies, starting in late 2008. But 
in the last several years, as the economy 
has strengthened so have bankers’ pay- 
checks, Loughlin said. 

Their pay since has “gone up fairly quickly 
from year to year, especially in the money- 
making portion of the business — the lend- 
ers,” Said the CEO of Bankers Search. 

Pay hikes for top bank executives also typi- 
cally filter down to their lieutenants, Loughlin 
said. The bustling turnover among top execu- 
tives, as rivals poach each other’s talent, too, 
has spurred higher salaries across the board. For 
instance, senior vice presidents at community 


The South Broad Street (Route 5) restau- 
rant, which debuts Aug. 26, is the first of a 
dozen franchise locations the casino-owning 
tribe intends to open. 

The tribe reached a dealin February to open 
10 locations in Massachusetts and Rhode Island. 

It later added two Connecticut locations 
to the agreement, including Meriden and at 
its Uncasville casino. 


Bloomfield virtual 
currency firm under 
SEC investigation 


The U.S. Securities & Exchange Commis- 
sion confirmed it has launched an administra- 
tive investigation of Bloomfield’s Gaw Miners 
for potential violations of securities laws related 
to its sale of “mining” computing power and its 
own virtual currency, Paycoin. 

According to court documents filed in Mas- 
sachusetts, the SEC authorized an investigation 
in February into whether Gaw may have engaged 
in fraud by selling securities that purported to 
entitle their holders to ashare of profits from the 
company’s virtual currency mining operation. 





Total compensation 
2014 


2013 


$22.5B $4,905,520 


$5.5B $1,329,276 


$1.35B $639,866 


$409M $458,171 


$13,155,392 


banks, ones with assets of $1 billion or less, now 
command $175,000 to $225,000 a year, he said. 


More bankers’ pay 

Also making it onto SNL 2014 regional total 
compensation survey of 44 top bank executives 
were six other Connecticut bankers. 

William H.W. “Bill” Crawford IV, CEO of 
Glastonbury’s United Bank and its parent 
United Financial Bancorp, drew $1.65 mil- 
lion, up 24 percent from a year earlier, includ- 
ing base pay of $565,865. 

John J. Patrick Jr., CEO of Farmington 
Bank and parent First Connecticut Bancorp, 
last year saw his total compensation increase 
36 percent to $1.4 million, including a base 
salary of $500,000. 

Both Patrick’s and Crawford’s 2014 pay 
ranked among the middle of the pack among 
CEOs at New England banks with assets 
between $1 billion and $10 billion, SNL's com- 
pensation survey showed. 

Meantime, 2014 pay for Rheo A. Brouillard, 


The securities in question come in the form 
of “Hashlets,” which the SEC said are effectively 
shares in the profits the company said it would 
make from its virtual currency mining comput- 
ing power. Gaw sold $10 million worth of Hash- 
lets, the documents claim. The agency is probing 
whether Gaw sold more computing hardware 
power than it had available, and whether it paid 
some investors with other investors’ money, 
which are characteristics of a Ponzi scheme. 

The commission is also looking into 
Gaw’s own virtual currency, Paycoin, which 
launched last year. The SEC said Gaw told the 
public that the currency would have a floor 
price of at least $20, but that its value declined 
to just pennies. 

The SEC has asked a judge to compel Gaw 
CEO Josh Garza’s 
brother, Carlos Garza 
—aformer employee 
— to testify and pro- 
duce documents for 
the investigation. 

According docu- 
ments, Carlos Garza 
recently appeared 
before commission 
officials, but refused 
to answer questions. 


\W/, 
Josh Garza, CEO, 
Gaw Miners 


$5,159,486 


$1,645,750 


$647,309 


$390,163 


$14,122,321 


Difference 





% Change 


$253,966 5.2% 





$316,474 23.8% 





$7,443 1.2% 





$(68,008) -14.8% 





$966,929 


SOURCE: SNL FINANCIAL 


CEO of Savings Institute Bank & Trust and par- 
ent SI Financial in Windham, totaling $647,309 
— $388,630 as base pay — put him at the bot- 
tom of New England banks in the $1 billion-$10 
billion asset cohort. In 2018, Brouillard got 
$639,866, of which $370,385 was his base. 
William C. Calderara, CEO of Naugatuck 
Valley Financial Corp., which is being acquired 
by Liberty Bank, took home $607,839 last year, 
nearly doubling his total compensation of 
$336,513 from a year earlier, SNL data shows. 
Rounding out Connecticut bankers on 
the pay survey: Salisbury Bancorp CEO 
Richard J. Cantele Jr.'s 2014 compensation of 
$535,875, was down 3.5 percent from a year 
earlier, while Simsbury Bank CEO Martin J. 
Geitz saw his compensation dip 14.8 percent 
to $390,163 from $458,171 a year earlier. 
Geitz, Patrick, Crawford and Daly, indi- 
vidually or through bank spokespeople, 
declined comment; the other Connecticut 
bankers whose pay is listed failed to respond 
to requests for comment. | 


“Any further delay is unwarranted in this 
ongoing investigation, in which there are 
potentially vast investor losses,” the SEC’s 
court filing says. 


Farmington firm 
takes college virtual 
tour to next level 


Farmington marketing and digital agency 
Primacy said it has created a virtual reality 
tour for a Colorado university that uses Face- 
book’s Oculus Rift technology. 

Denver’s Regis University plans to use 
the virtual reality tour for student recruit- 
ment. It said it will have Oculus Rift head- 
sets at anumber of college fairs starting in 
September. 

Oculus VR, which Facebook acquired last 
year for $2 billion, has released several devel- 
opment versions of its headset. A consumer 
release is planned for next year. 

The firm’s local clients include ESPN, The 
Hartford, Sikorsky, Yale-New Haven Hospital 
and others. The firm also has New York and 
Boston offices. 
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> Your company could be recognized! 





Registration Deadline 
is Oct. 2, 2015 





Find out if you are one of the 
State’s best places to work! 


To be eligible for consideration, companies must meet the following criteria: 
Be a for-profit or not-for-profit business or government entity 

Be a publicly or privately held business 

Have a facility in the state of Connecticut 

Have a minimum of 15 employees working in the state of Connecticut 
Must be in business a minimum of 1 year 


Go to www.bestplacestoworkinct.com for complete details. 


Assessments are conducted by Best Companies Group — an independent research 
firm specializing in identifying and recognizing great places to work. Upon completion 
of the assessment process, all participating companies will receive an Employee 
Feedback Report which details the results of their specific survey. 





Announcing the Winners! 


Companies making the list will find out where they rank at a special awards gala 
event held in March 2016. The winners will also be highlighted in the “Best Places to 
Work in Connecticut” print and digital edition of the Hartford Business Journal. 


Presented By: 
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Technology could reshape eye care business 


as accurate as one written in any eye doc’s 
examination room. Prescriptions, however, 
must be signed by state-licensed doctors who 
contract with Opternative’s doctor network. 

Connecticut optometrists and their more 
advanced counterparts, ophthalmologists, say 
they’re approaching Opternative’s launch with 
caution. The service is not afull eye health exam, 
both say (and Opternative readily admits), and 
can’t detect diseases such as diabetes or autoim- 
mune conditions like a doctor could in person. 

But it’s optometrists who have the most to 
lose, because Opternative is going after their 
bread and butter eye exam business and leav- 
ing them out of the process. The company is 
recruiting only ophthalmologists to review and 
sign prescriptions its test generates, which are 
then emailed to the customer to use at any 
online or brick-and-mortar retailer. 

Optometrists have pushed legislators in sev- 
eral states to ban or inhibit services like Opter- 
native’s. The biggest example so far is Michigan, 
which passed abill last year banning automated 
eye-exam kiosks. But that hasn’t stopped Opter- 
native from offering its services in that state. 

The Connecticut Department of Public 
Health has already received a complaint about 
Opternative, but the nature of the complaint 
or identity of who filed it was not publicly 
available at press time, said DPH spokesman 
Christopher Stan, who cited an “investigatory 
process underway.” 

Greater Hartford optometrist Dr. Erin 
McCleary, who is a Connecticut Association 
of Optometrists (CAO) board member, said 
her organization didn’t file the complaint. 

McCleary, who works for Solinsky Eyec- 
are and her own private practice, said optom- 
etrists may feel threatened by Opternative, 
but she insists that she and her peers are more 
concerned about patients believing the online 
test — which is just the eyesight or “refraction” 
portion of a full eye 
exam — is a worthy 
substitute for an eye 
doctor visit. 

“It is but a sliver 
of the complete 
examination,” said 
McCleary, who 
| stressed that CAO 

> members support 
Aaron Dallek, CEO, the use of technol- 
Opternative ogy that improves 
eect eerste ae eee ee halt cate. “Tews 
separate the two, we start to have substan- 
dard levels of care for our patients.” 

Opternative CEO Aaron Dallek said in a 
telephone interview that his company has 
chosen not to recruit optometrists because 
of liability concerns. He said the company 
believes laws in many states forbid an optom- 
etrist from signing a prescription based ona 
test conducted by somebody else. 

McCleary said her understanding of Con- 
necticut law is that optometrists can’t del- 
egate certain key parts of an eye exam, such 
as refraction, to others. 





Ophthalmologist: Jobs 
likely safe for now 

Dr. Steven Thornquist, a pediatric oph- 
thalmologist in Trumbull and an officer of 
the Connecticut Society of Eye Physicians, 
said he has mixed feelings about Opternative, 
which he sees as “the tip of the iceberg” for 
the disruptive telemedicine technology that 
will come down the pike in the future. 

He shares some of McCleary’s concerns 
about missed diagnoses, but said the company’s 


14 Hartrorp Business JournAL # August 24, 2015 


Dr. David McCullough, a Northeast Medical 
Group ophthalmologist in Fairfield County, tried 
Opternative’s online vision test last week. 
Looking on is Dr. David Emmel, a Wethersfield 
ophthalmologist. 


VW Pe F f j r rut t a a 
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Glasses 
$40 


— 


refusal to accept patients outside of the general- 
ly healthy 18-to-40 age group, or those who have 
ahistory of diabetes or other diseases, reduces 
much of the risk. He thinks it’s worth it to wait 
and see how the online service works. 

That limited customer base — and the 
fact that Opternative requires customers to 
get an in-person eye exam at least every two 


Glasses & Ce 
-_ 
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$60 


Opternative does not 
accept health insurance for 
its test, which costs $40 
for a single prescription. 





years — could blunt the economic impact on 
optometrists, he said. 

“Yes, there will be an impact,” Thornquist 
said. “I don’t think it’s ready to take anyone’s 
job yet.” Would he consider becoming one of 
Opternative’s contracted doctors? 

Possibly, if he was convinced he wouldn't 
face additional liability for doing so and the 


Opternative cofounder settles suit 


As if optometrists’ attitudes toward 
Opternative weren't skeptical enough, 
company co-founder Steven Lee, alicensed 
optometrist, may have made things worse. 

Just days before Opternative launched 
last month, Lee settled a lawsuit by the 
National Board of Examiners in Optome- 
try, the organization that creates the tests 
all optometrists must pass to earn a state 
license, according to court records. 

NBEO alleged that Lee had copied 


copyrighted questions from its exams 
and sold them along with test advice to 
optometry students. 

Lee did not admit liability or wrong- 
doing, but agreed to pay NBEO $181,200. 
He agreed to pay as much as $300,000 
more if Opternative completes Round 
A and B funding rounds, or $300,000 
in the event of a buyout, according to 
court records. 

— Matt Pilon 


BY THE NUMBERS 


The number of active 
optometrist licenses in 
Connecticut at the end of last 
year, which has remained 
virtually flat over the past 
decade. 


The mean annual wage of a 
Connecticut optometrist. 


SOURCES: CT DPH AND U.S. BLS, MAY 2014 


test is accurate. 

“Tt sounds like they’ve got data to back it 
up,” he said. “It’d be nice to see more studies.” 

Dallek says Opternative’s own malprac- 
tice insurance will cover doctors who sign 
its prescriptions. 

Opternative is eager to answer doctors’ 
questions and become accepted by the medi- 
cal community, said Dallek, who is planning 
to attend the Connecituct ophthalmologist 
society’s January meeting for a demonstration 
and Q&A session. He has visited several other 
states for similar reasons. The company also 
provided a free trial of its test to the society 
last week, so that its officers could try it out. 

“We care deeply about the concerns of the 
eyecare community,” Dallek said. “And we 
recommend that all of our patients get an eye 
exam [in person] every two years.” 

He’s also hoping his visit will hook a few 
Connecticut ophthalmologists interested in 
signing on as contractors. 

“It’s an opportunity for them to service 
additional patients they might not be able to 
otherwise,” he said. a 
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Cornerstone Real Estate Advisers 
appoints new global head of 
business development 


Cornerstone Real Estate Advisers recently an- 
nounced the appointment of J.D. Sitton as a man- 
aging director in business development. Sitton will 
succeed Graham Bond, who will retire as global 
head of business development on Aug. 30. 

Sitton has more than 20 years of experience 
working with institutional real estate investors in the 
U.S. and globally. He joins the firm after 13 years 
with JPMorgan Asset Management, where he most 
recently served as managing director and client 
portfolio manager of marketing and client relations 
within its global real assets group. 


BVH Integrated Services 
promotes project manager 


Bloomfield engineering firm BVH Integrated 
Services has promoted James Norton to project 
manager. Norton joined BVH in 2006. 

He specializes in the design of HVAC systems for 
higher education and healthcare facilities. 


Mystic Aquarium names 
SVP of zoological operations 
and business development 


Mystic Aquarium has appointed Larry J. Rivar- 
de as senior vice president of zoological operations 
and business development and promoted longtime 
aquarium chief veterinarian Dr. Allison Tuttle to 
vice president of biological programs. 

Rivarde will be responsible for leading animal hus- 
bandry. He also will oversee life-support systems, vet- 
erinary services and animal rescue and rehabilitation. 

Rivarde comes to Mystic Aquarium from the Audu- 
bon Nature Institute in New Orleans, where he served 
as vice president of Audubon Nature Institute and 
managing director of the Audubon Zoo since 2001. 


Fuss & O’Neill EnviroScience names 
business development director 


Fuss & O’Neill EnviroScience LLC in Manchester 
announced that Cathy DeFrances has joined the firm 
as director of business development. She will lead the 
growth of new business and support existing opportu- 
nities and clients for the environmental consulting firm. 

DeFrances joins Fuss & O’Neill from Tecton Ar- 
chitects in Hartford, where she managed a leader- 
ship transition, company rebranding and 50 percent 
growth in staff over five years. 


Quinnipiac appoints dean of 
School of Health Sciences 


Quinnipiac University has promoted William 
Kohlhepp, associate vice president for faculty af- 
fairs, to dean of the School of Health Sciences. 

Kohlhepp has served Quinnipiac since 1996 as 
a faculty member, director of undergraduate phy- 
sician assistant education, associate dean in the 
School of Health Sciences and most recently as as- 
sociate vice president for faculty affairs. 

A physician assistant for more than 30 years, 
Kohlhepp is a tenured professor of physician-assis- 
tant studies. 


Murtha Cullina names associate in 
business and finance department 


Murtha Cullina LLP has named Nisha Kapur as 
an associate in its business and finance department 
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in Hartford. Kapur represents clients in general cor- 
porate law. She is a member of the firm’s commu- 
nity banking practice group and is active with the 
entrepreneur group. 

Prior to joining Murtha Cullina, Kapur received 
her law degree from the University of Connecticut. 


USI Consulting Group VP elected to 
SouthWest Benefits Association 


USI Consulting Group in Glastonbury announced 
that Eric Dyson, vice president of retirement ser- 
vices, was elected as one of six new directors for 
the SouthWest Benefits Association, a regional, 
nonprofit organization established to foster busi- 
ness relationships and support the educational de- 
velopment of employee benefits professionals. He 
will serve a three-year term on the board. 


UConn names MBA director 


The University of Connecticut recently pro- 
moted Meg Warren to director of the full-time MBA 
program in the Graduate School of Business. A Con- 
necticut native, Warren joined the UConn School of 
Business in 2010 and became program manager in 
the Graduate Career Development Office in 2011, 
assuming the lead in 2013. She had served as in- 
terim full-time MBA director since December. 

Prior to joining UConn, Warren’s experience in- 
cluded managing Bain & Co.’s global MBA recruiting 
effort, and recruiting talent for Travelers and Mercer. 


TD Bank names VP, sales officer 
in treasury management 


TD Bank has promoted Alexander Moskalenko 
to vice president, sales officer in treasury manage- 
ment services. Based in Providence, he will continue 
to provide treasury management services to compa- 
nies in the commercial and middle-market segments 
throughout Connecticut and Rhode Island. 

Moskalenko has 13 years of banking experience. 
He joined TD Bank in 2013 and most recently served 
as a Sales officer in treasury management. 


Mintz + Hoke promotes three 


Connecticut integrated marketing agency Mintz 
+ Hoke in Avon has promoted Trevor Dobrowsky 
to associate creative director, Kathy Morelli to di- 
rector of digital technology and Glen Snowden to 
senior art director. 


Hartford Healthcare 
announces new doctors 


Hartford Healthcare recently announced that Dr. 
Jozsef Piri has joined the department of internal 
medicine at Hartford Hospital; Dr. Debra A. Pachucki 
joined Hartford Healthcare Medical Group; Dr. Phyllis 
G. Grable-Esposito joined the department of neurol- 
ogy at Hartford Hospital; and Dr. Jaime P. Moskowitz 
joined Hartford Healthcare Medical Group, practicing 
in Farmington and Hartford Hospital’s department of 
internal medicine. 

Piri is board certified in internal medicine and is 
seeing patients in Bloomfield. 

Pachucki is board certified in internal medicine 
and is accepting new patients in Wethersfield. 

Grable-Esposito is board certified in neurology, 
neuromuscular medicine and electrodiagnostic med- 
icine and is performing EMGs and seeing patients in 
Hartford and Bloomfield. 

Moskowitz is board certified in internal medicine 
and is accepting new patients in Farmington. 





NONPROFIT PROFILE 


Fidelco Guide Dog Foundation 


103 Vision Way, Bloomfield | fidelco.org 


Promoting increased independence and mobility to men and women who are blind by 


providing them with highest-quality guide dogs. 


TOP EXECUTIVE 


Eliot Russman, CEO 


Guide dog pet adoption 


FY 2013 SUMMARY 


2013 2012 
Total Employees 55 49 
Total Assets $24,348,827 $22,191,846 
Total Liabilities $883,646 $981,293 


Contributions & Grants $4,366,274 $3,386,326 
Program Service Revenue $136,698 $111,616 
Investment Income $1,177,960 $919,852 
Other $205,752 $156,051 
TOTAL $5,886,684 $4,573,845 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $2,443,116 $2,378,912 
Fundraising Fees $0 $0 
Other $1,792,375 $1,627,359 
TOTAL $4,235,541 $4,006,271 
MARGIN $1,651,143 $567,574 


TOP PAID EXECUTIVES (FY2013) 


Base Salary Total Compensation & Benefits 
Eliot Russman, CEO $197,252 $208,012 
Julie Unwin, COO $98,541 $104,336 
SOURCE: GUIDESTAR IRS 990 TAX FORM 
y = = e@@e0e8 
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Panera Bread employees present a donation to help 
raise autism awareness. 


Howley Bread Group’s Panera Bread 
bakery-cafes located throughout Greater 
Hartford raised $13,800 for the 2015 Great- 
er Hartford Walk Now for Autism 
Speaks. The event raises money to fund bio- 
medical research; increase public awareness 
about autism and its effects on individuals, 
families and society; bring hope to all who 
deal with the hardships of this disorder; and 
bring together the autism community as one 
strong voice to urge the government and pri- 
vate sector to take action. 

eee 

Frontier Communications has made the 
first of three $50,000 donations to the Con- 
necticut Department of Veterans Affairs 
(CTDVA) in support of its pilot program to 
improve the adoption and utilization of My 
HealtheVet and home telehealth programs. 
The CTDVA program is designed to provide 
Connecticut veterans with easy online access 
to information regarding their health benefits. 
Frontier’s donation will support the program 
through a combination of subsidized broad- 
band service and the purchase of tablets and 
other Internet-enabled devices to assist veter- 
ans throughout the benefits process. 


The Real Estate Finance Association 
of Connecticut’s 16th Annual Golf Outing 
proceeds were distributed to the UConn Cen- 
ter for Real Estate and Habitat for Humanity. 
REFA CT donated $1,000 in honor of UConn 
Center for Real Estate’s 50th anniversary. 

In addition, Habitat for Humanity of 
Coastal Fairfield County and Hartford Area 
Habitat for Humanity received $1,500 each. 

e@@e0e8 

Gymnastics Express in Newington 
and Glastonbury participated in the annu- 
al Unite for HER Pink Invitational and 
selected St. Francis Hospital and Medi- 
cal Center to be the recipient of a $3,000 
grant. 

This is the third consecutive year that 
Gymnastics Express has won the Above 
and Beyond Challenge and have donated 
$9,000 for programs to benefit cancer 
patients utilizing services at St. Francis’ 
Center for Integrative Medicine. The Pink 
Invitational is a three-day competition 
where athletes compete while supporting 
breast cancer initiatives and learning about 
the importance lifelong wellness. 

e@@e0e8 

Berkshire Bank’s two charitable foun- 
dations awarded $1 million in grants from 
Jan. 1 to June 30 to nonprofit organizations 
across the Northeast. While the two foun- 
dations’ funding focus areas are education 
and community and economic development 
projects, they also donated to youth, cul- 
tural and human service organizations that 
provide vital services to the community. 
The Connecticut grant recipients included 
YMCA of Greater Hartford, Community 
Solutions, Connecticut Science Center, and 
Connectikids Inc. 
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Business Gives Back 


Your nonprofit organization seen by 
31,000+ business readers. 















Hartford Business Journal is pleased to bring you the 2015 edition of 
the Giving Guide: Business Gives Back. 





This informative guide highlights nonprofit organizations — including 

the Arts & Humanities, Health & Human Services, Foundations 

and Fundraising — that have a presence in the 61-Town Central 
Connecticut (Greater Hartford) region that are making a difference in 
our community. Nonprofits play a huge role in the region and this guide 
will showcase their missions, progress, governance and many initiatives. 
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TOWN PROFILE 





ROCKY HILL 


Town Hall: 761 Old Main St. 
Rocky Hill, CT 06067 
(860) 258-2705 





ECONOMICS 
Land area (sq. miles) 13 Business profile (2013) 
Pop./sq. mile (2011) 1,458 Sector Units Employment 
Median age (2011) 44 Construction 68 720 
Households (2011) 8,109 Manufacturing 18 623 
Median HH Inc. (2011) $76,128 Retail Trade 64 1,167 
Te FinanceandInsurance 838 © 4,262 
Population (2012) Prof., Scientific and Technical Svcs 135 1,742 
2000 17,966 Health Care and Social Assistance 59 1,194 
2010 19,418 Total Government 28 1,854 
2012 19,631 es Seen cere 
2020 21,341 a LABOR FORCE 
Commuters (2011) 

Race/Ethnicity (2012) Commuters into town from: 
White 15,678 Rocky Hill 1,215 |East Hartford 468 
Black 683 Hartford 778 |Manchester 457 
Asian Pacific 2,257 Educational attainment (2012) Wethersfield 693 |Newington 438 
Native American 193 Persons age 25 or older Town % State % Middletown 560 |West Hartford 400 
Other/Multi-race 820 High school graduate 3,934 27% 28% New Britain 473 
Hispanic 1,416 Associate's Degree 917 6% T% 

Bachelor's or more 6,172 42% 36% Labor Force (Residence) 10,970 
HOUSING Employed 10,330 
Housing stock (2012) GOVERNMENT Unemployed 640 
Existing units (total) 8,636 Government form Council-Manager Unemployment Rate 5.8% 
% single unit 60.4% Total revenue (2012) $63,826,221 
New permits auth. (2012) 76 Per capita tax (2012) $2,701 Place of Work (2013) 
as % existing units 0.88% as % of state average 104.6% # of units 868 
Demolitions (2012) 0 Total expenditures (2012) $63,275,595 Total Employment 13,891 
Residential sales (2011) 79 Total indebtedness (2012) $15,114,034 Manufacturing Employment 623 
Median price $273,500 as % of expenditures 23.9% 

per capita $770 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 34.1% Company Amount % of Net 
Henkel Consumer Goods Inc Annual debt service (2012) $2,385,319 Century Hills Property Owner LLC $38.5M 1.9% 
Sysco Connecticut Llc as % of expenditures 3.8% RP Glenbrook LLC $28.1M 1.4% 
Henkel Corp Equalized net grand list (2010) $2,763,696,337 MKS 500 Enterprise LLC $24.8M 1.3% 
Veterans Affairs per capita $140,782 Burris Logistics Inc $23.7M 1.2% 
Veterans Home & Hospital tt” ‘as%ofstateaverage oo ©. Q% ‘Henkel Corporation  ~—=——MS™—C TV.BM 1.0% 


Source: Connecticut Economic Resource Center, www.cerc.com 
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| THe E-News For our sTaTe’s | 


CT's statewide email covering 
business healthcare news... 


From the source you trust. 


Looking for a reliable way to get caught up on the important healthcare news locally and across the state? 
The Hartford Business Journal is excited to announce a new email newsletter that helps busy executives 
like you stay on top of the critical information that you need to run your business. This new weekly email 
product delivers you the must-know information you need to stay competitive in your industry. 


A Publication of 
Hartford Business Journal .COM 


ALTHCARE INDUSTRY forward to a friend | subscribe | go to HartfordBusiness.com 


i 





The health care industry is a cornerstone of the region's economy and this new email newsletter looks 

at the latest news and current issues within the industry. This statewide newsletter includes news from 
Hartford Business Journal staff as well as from other media outlets around Connecticut. Delivered every 
Wednesday afternoon. Dont miss a beat. Sign up for CT Health Care Weekly. It’s free! 


To receive 
CT Health Care Weekly, 
sign up at: 
Srectionic nt ze: HartfordBusiness.com/eNews 


e Sponsored Content (380 Characters) 
e Leaderboard 728x90 

e Medium Rectangle 300x250 

e §=Half Page 300x600 


Introducing Sponsored Content... 

Company news? New hire? New building? This item appears N EW 
as the 3rd ‘story’ in the content area of the eNews, with click f or 
through to the full story or special announcement on your 
company website. It’s a great way to distribute your message 20 1 5! 
and associate your brand with a respected news source. 


HARTFORD BUSINESS JOURNAL 


Delivering Print. 


Online. 


Business e In Person. 


For advertising information please contact Christian J. Renstrom, Advertising Director, . 
www.HartfordBusiness.com 


at 860-236-9998 ext. 126, or email crenstrom@HartfordBusiness.com 
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Meet this year’s class of 
young professionals 


on September 30! 





Learn about the unique 
journeys, and experiences, 
that have shaped our 
region’s young professionals. 


. 
















These individuals are part of an 
outstanding class of upcoming 
business leaders and share a 
commitment to business success, 
personal growth and community 
involvement. Join us for the 40 Under 
Forty awards celebration; this is an 
excellent networking opportunity 
and learning experience for aspiring 
business leaders. 





Jetty dbhqowereer NM ateesed Part 


Cape of Good Hope 





EVENT INFORMATION > View & Share The 2015 

















e Date Winner Profiles! HAWG? &i 
Cartan GO. 015 Go to www.HartfordBusiness.com/40UnderForty 
i oe aed to see the online profiles and special issue digital edition 
* Time To Reserve your seats for this event: 
o: OOp m to 9: O0p me Go to www.HartfordBusiness.com and click “Our Events” 
e Location 
CT Convention Center se CONTACT 
100 Columbus Blvd INFORMATION Amy Orsini 
Hartford $85 each aorsini@ hartfordbusiness.com 
$800 for a table of 10 or 860.236.9998 x134 
Presented By: Presenting Sponsor: ($95 each and $850 a table 


after September 23, 2015) 
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EDITORIAL 


Hartford’s mayoral race should 
focus on solutions, not tenure 


xperience has become a hot-button issue in Hartford’s mayoral race, with incum- 
bent Pedro Segarra accusing top rival Luke Bronin of lacking enough connection 
to the city to be able to lead it. 

In last week’s debate, Segarra pointed out he’s been a Hartford resident for four 
decades, compared to Bronin who moved to the city with his wife in 2006. Segarra was 
insinuating that his long tenure as a Hartford resident makes him more qualified to 
make decisions that will benefit a majority of its citizens. 

We disagree with Segarra’s argument. While it’s undeniable the mayor has longer, 
closer ties to the city, you don't need to be anearly lifelong resident to diagnose the ills 
that plague Hartford: poverty, high rates of crime and unemployment, and an educa- 
tional achievement gap. 

Bronin, who is a Rhodes scholar, has lived in Hartford on and off for nearly a decade, 
which is plenty of time to develop a Keen sense of the good, bad and ugly the city has 
to offer. The fact that he won the Democrats’ endorsement in July over an incumbent 
within the same party is proof enough that Bronin has been able to connect with key 
constituencies in the city. 

Rather than dwell on tenure, the focus should be on the issues and how to solve key 
problems like reducing gun violence in Hartford’s neighborhoods or bringing more jobs to 
the city that can be filled by Hartford residents. At the end of the day, voters want someone 
who can solve problems, whether they ’ve lived in the city for 40 days or 40 years. a 


Keiler’s demise 
offers business lesson 


Sad news surfaced last week when it became public that longtime Farmington ad 
agency Keiler & Co. shut its doors. 

The sudden closure means Greater Hartford has lost its third largest advertising and 
communications agency, which listed 48 employees and $65 million in gross billings at 
the end of 2013, according to Hartford Business Journal’s Book of Lists. 

The firm, whose birth dates back to 1973 when it was founded by Richard Keiler, 
was well-known in the business-to-business marketing space, with a client base that, 
at one point, boasted such names as Deloitte and Clarcor. 

What can be learned from Keiler & Co’s extinction? 

It’s difficult to pinpoint an exact business lesson because the company’s CEO, Lynn 
Taylor who took over in 2013, hasn’t publicly addressed her firm’s closure, but accord- 
ing to areport in Adweek, the company never recovered from the 2013 loss of one of its 
biggest clients, Lockheed Martin. 

Steve Wolfberg, a principal and chief creative officer at Cronin and Co. in Glaston- 
bury, was recently quoted in the media saying client retention is usually what does ad 
agencies in, but, of course, companies in most industries won't survive without main- 
taining their key customers. 

Where Keiler seems to have gone off track was relying on a single company, Lock- 
heed Martin, for a large part of its business. That, however, isn’t uncommon for many 
small and midsize businesses that provide products and services to asmall client base. 
The need to diversify, then, becomes the underlying lesson. 

Just as investors look to mitigate risk by creating a diverse stock portfolio, employ- 
ers of all sizes should strive to have a deep enough client base that can survive a rainy 
day. Losing a major client would hurt any business, but well-run companies should be 
able to pick up the pieces and move on. | 


Are you worried technology will one 
day displace your job? 


Last week’s poll results: 
Does your company have a succes- 
sion plan? 


42.9% Yes 


7.1% N 
To vote, go online to HartfordBusiness.com. Sel Ae 
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OTHER VOICES 


Doctors are still influential. 
but face tough political foes 


By Edward Volpintesta 


s Dr. Robert D. Russo, president of the 
Connecticut State Medical Society 


(CSMS) and Matthew C. Katz, CSMS’ 
vice president and CEO, outlined in the long list 
of activities that the CSMS is involved in “State 
medical society still has important influence” 
(Aug. 10), it is clear that contrary to the opin- 
ions expressed in another recent HBJ article, 
“Healthcare consolidation means waning influ- 
ence for medical societies” (Aug. 3), the CSMS 
is indeed active and influential in many areas. 

In all fairness, the CSMS’s influence has to 
be considered from two viewpoints. 

1. First, there are social issues like the use 
of opioids, childhood obesity and domestic vio- 
lence. But compared to those that follow they 
are relatively easy to confront. They take time 
and energy but they are commonsensical and 
don’t invoke too much push back. CSMS lead- 
ers who sit on various committees do a pretty 
good job of handling them. 

2. The other issues are the tough political 
ones. These are unbelievably difficult. [refer 
to the insurance companies’ inordinate role 
in health care and the malpractice system’s 
unduly adversarial methods that compel doc- 
tors to practice defensive medicine (ordering 
tests that may not be necessary to have a 
defense in case a Suit is filed). 


To begin, confronting the insurance 


companies and getting them to loosen their 
stranglehold on doctors and the way medicine is 
practiced is not done by sitting around a commit- 
tee table with insurance executives and lawmak- 
ers and using logic to arrive at good solutions. 
Getting insurers to change requires that a major- 
ity of the physicians in Connecticut have to physi- 
cally bring their concerns to our lawmakers. 

This won't solve the insurance problem 
but it will at least be the first step to making 
lawmakers realize how serious doctors are 
about how insurers’ interference has deval- 
ued their work and made them less effective, 
and how it has put up a psychological barrier 
between them and their patients. 

As for improving the way malpractice is 
handled, better ways have been discussed. 
Special health courts dedicated just to mal- 
practice are one, another is so-called arbi- 
tration. Both have positive value but the trial 
lawyers’ dominance in this area is just as 
great as the insurers’ in theirs. 

If the CSMS is to be as effective as its crit- 
ics want it to be it will have to drop all of its 
social agenda and focus strictly on reducing 
the insurance industry’s influence on the way 
medicine is practiced and convincing law- 
makers that new and better ways of handling 
malpractice suits must be found. | 
Dr. Edward Volpintesta is doctor based in 
Bethel. 


Powell: Hartford’s next mayor 
faces stiff challenge 


By Chris Powell 
oes it matter much who wins the Dem- 
I) ocratic primary for mayor of Hartford, 
which is for all practical purposes the 
election? 

A former assis- 
tant to Governor Mal- 
loy, Luke Bronin, has 
wrested the Hartford 
Democratic commit- 
tee’s endorsement 
away from Mayor 
Pedro Segarra, who 
is in an odd position 
as the challenger. 

Segarra’s tenure 
has had many embar- 
rassments but as with Connecticut’s other cit- 
ies, poor administration really isn’t the problem. 
The problem of the cities is demographics, the 
worsening concentration of the poor, dysfunc- 
tional, incorrigible, dependent, drug-addicted, 
and parentless. How could even the most capa- 
ble candidate for office in Hartford ever tell his 
constituents the truth — that the trouble with 
their city is mainly the people who live there? 

That the most troublesome of those people 
may not be fully responsible for themselves 
but largely the products of horribly mistaken 
state government policy would be little con- 
solation politically. 

So according to the Hartford Courant, last 





week in their first debate Segarra and Bronin 
emphasized improving the city by developing 
its arts and tourism industries. 

They could not have been less relevant. 
More arts and tourism won't change Hartford’s 
demographics, just the subject. 

e@e08 

Joe Scarborough, a former U.S. repre- 
sentative from Florida who now is host of 
a morning news program on the cable tele- 
vision network MSNBC and lives in New 
Canaan, is being suggested as a candidate for 
the next Republican nomination for governor. 

While it holds no statewide offices and 
none of its municipal leaders and state legis- 
lators are well-known, is the party really so 
bankrupt that it again must resort to nomi- 
nating someone with no experience or record 
in the state’s public life, as the party has done 
disastrously with its last two nominations for 
governor and U.S. senator? 

So much is wrong with Connecticut and 
the state’s decline is so obvious that Repub- 
licans may need only someone — anyone — 
who is familiar enough with state government 
and courageous enough to propose distinctly 
contrary policies. A Republican candidate for 
governor who actually had something mean- 
ingful to say might prove more sensational 
than anyone from TV land. ai 
Chris Powellis managing editor of the Journal 
Inquirer in Manchester. 
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EXECUTIVE MANAGEMENT 





By Andy Singer 


hether your business is a startup, or 
W amore mature organization, cutting 

costs and improving profitability is 
always a good idea. Cash is king, and a lack 
of cash flow is areason many startups fail. 

Here are seven tips for reducing business 
expenses. 

1. Grow wisely: 
Sometimes busi- 
nesses will grow too 
fast. Employees are 
expensive, and start- 
ups need to be care- 
ful of the rate they 
increase staff. Studies 
have shown it can cost 
anywhere from $4,000 
to $20,000 to find and 
hire a new employee. 
After you hire the new employee you will need 
to spend time and money training them and pro- 
viding benefits. 

One way to grow wisely is to outsource. 
There are a number of websites that make it 
easy to get help for specific projects and tasks. 
One great site is Fivver, which offers tasks 
beginning at a cost of $5. Not all tasks can be 








BIZ BOOKS 


filled by these types of freelancers, but you 
might be amazed at where you can save. Yes 
growth is good, but be sure you grow wisely. 

2. Review your expense ledger: Unless 
you sign the checks or carefully review the 
expense ledger, you never know what you may 
be paying for. After settling in at one company, I 
arranged to be one of the co-signers for all com- 
pany checks. It was surprising what I found in 
the first few months. Getting a detailed look 
at your expense ledger can provide the details 
you need to understand where money is being 
spent wisely and where it’s not. 

3. Control office supply expenses: If 
you don’t take control, there are two rules 
about office supplies you learn. The first rule 
is that they grow legs. The second rule is that 
unless you are careful, your company will 
pay too much. The solution to dealing with 
these rules is simple. In regards to the first 
rule, be sure you have a central control point 
of distribution. This could be an executive 
administrator or similar role. In regards to 
the second rule, some office supply sources 
will provide points (good for free stuff) that 
the buyer earns. The more they buy, the more 
they earn. Nothing is free, so it’s more than 
likely these sources are not the lowest cost 
providers. When selecting office supply 


Seven tips for reducing business expenses 


> Almost everything is negotiable; 
you just have to know how to ask. 


sources, be sure you do your research and 
have more than one person on the team that 
makes the final selection. 

4. Negotiate everything: Almost every- 
thing is negotiable; you just have to know how 
to ask. The discount you receive may vary, 
depending on the situation, but no matter 
what it is, you are still saving money. 

5. Reduce outsourcing expenses: The 
first time I took over a marketing department 
I was able to quickly reduce the advertising 
budget from $2 million to $1 million. It turned 
out we outsourced advertising to a firm that 
was just average, but charged well above 
market rates. We changed agencies and lit- 
erally saved $1 million per year. When you 
outsource, be certain to understand what you 
are buying and market rates for that service. 


6. Control your marketing budget: 
Marketing expenses and travel and entertain- 
ment budgets are a good place to start to look 
for overindulgence. You won't always find it, 
but it’s not arare occurrence either. 

7 Set up a cost reduction team: By 
selecting the right team members for a cost- 
reduction team and providing excellent coach- 
ing and motivation, you might be amazed at 
how much you can save every year. Experi- 
enced outside coaching can help you be suc- 
cessful with these cost-reductionteams. MH 
Andy Singer is the president of Singer 
Executive Development, a professional 
training and development company that 
helps optimize business performance of 
employees and executives. 


Positive thinking can unleash leadership qualities 


CG UJ nleashing Your Inner Leader 
— An Executive Coach Tells 
All’ by Vickie Condolff Bev- 

enour (John Wiley & Sons, $45). 
Norman Vincent Peale, the author of “The 
Power of Positive Thinking,” stated: “People 
become really quite remarkable when they 
start thinking they can do things.” The key- 


words emphasized by Bevenour’s self-coach- 
ing model are: start thinking. 












Jim Pawlak 


What’s the process? ec: Choices — When what you 

Awareness — Know Coach Vickie Condon © think about “Brand You” doesn’t 

yourself. Identify your cE ASHING YOUR synch with how you're viewed 
UNL 





strengths. Doing what you 
love to do and doing what you 
are good at equals strength. 
The client studies throughout 
the book show that playing to 
your strengths propels results. 
What about shortcomings? 
Identify them, too. Consider 
how improvement will enhance 
doing what you love and doing 
what youre good at. 

Personal values are part of 
awareness, too. You can’t do your best ina 
work environment where your values are at 
odds with the way the organization/manager 
executes. 

Acceptance — Knowing that you must 
balance the use of your strengths helps 
you succeed. It’s about knowing and appre- 
ciating the perspectives of others. Leaders 
require engaged followers, not all of whom 
have the same strengths. Example: Highly 
competitive people need to back off their 
accelerator a bit in order to get more cau- 
tious others on board. 

Letting people use their strengths cre- 
ates win-win. 


.N EXES 
{ t 
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by colleagues, youre walking 
a career tightrope. How oth- 
ers see you leads to choices in 
how to use your strengths to 
build your brand. Look back 
on what’s built your brand 
through CAR (Challenge, 
Action, Results) stories. 
Look for cues that resulted 
in disconnects with others. 
Change — Continuous 
improvement means commitment to 
change. Situations change; people change. 
To effectively lead, you must change over 
time to ensure career growth. 

Advice for readers: Take your time to 
think through your answers when complet- 
ing the various exercises in each chapter. 

e@@e0e 

“Chief Customer Officer 2.0: How to 
Build Your Customer-Driven Growth 
Engine” by Jeanne Bliss (Jossey-Bass, 
$28). 

Engaging the customer isn’t just the job 
of the marketing team. Regardless of the 
size of your firm, Bliss’ five interrelated 
customer leadership competencies apply 





> You can’t do your best in a work environment 
where your values are at odds with the way 
the organization/manager executes. 


to sustaining the engagement process: 

1. “Honor and manage customers as 
assets.” Just aS you measure employee 
satisfaction, you must measure customer 
satisfaction. Think of customers as tal- 
ented employees; if they leave, you need to 
know why. Talking with former customers 
provides valuable information about their 
experience. Their input should be viewed 
as a path to your continuous improvement. 

2. “Align around experience.” Since no two 
customers are alike and customers’ needs 
change, knowing what they value drives 
“differentiated” action. To differentiate, you 
need to define customer touchpoints that 
drive their experience from initial contact 
through post-sale. Identify cross- 
functional operations that inter- 
act at various touchpoints and 
eliminate information silos. 

3. “Build a customer listen- 
ing path.” When measuring 
customer satisfaction, don’t 
just look at the overall score; 
analyze its components. 
Doing so allows you to iden- 
tify experience issues and 
link them to touchpoints 
and trends. 

Social media platforms 









provide real-time feedback, too. Those plat- 
forms also give you ways to tell your story 
and invite comments. 

4. “Proactive experience reliability and 
innovation.” Where are your customer- ser- 
vice red flags? What are your procedures 
for addressing them? Bliss cautions against 
fixing customer issues “one-off” because 
such fixes are usually confined to a silo, 
and don’t take into account the breadth of 
the problem. 

She also believes that managing the cus- 
tomer experience plays a large role in new 
product development. 

5. “Leadership, accountability and cul- 
ture.” Engagement begins with the leader- 

ship team, which connects work to 
the customer experience. 

Leaders must actively 

solicit customer-experi- 

ence feedback from their 
cross-functional teams. 
Key takeaway: A well- 
coordinated internal pro- 
cess that provides a differen- 
tiated customer experience 
drives profits. a 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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Bristol Hospital nurses celebrate their recent national accreditation by the 
American Nurses Credentialing Center's Magnet Recognition Program. 


OF NOTE 


BRISTOL HOSPITAL ACHIEVES 
TOP NURSING ACCREDITATION 


Bristol Hospital has achieved magnet recognition by the American 
Nurses Credentialing Center’s (ANCC) Magnet Recognition Program. 
Magnet is the highest recognition an organization can receive for 
nursing care as established by the ANCC, a division of the American 
Nurses Association. 


This award recognizes healthcare organizations that provide the 
best in nursing care and uphold the tradition of professional nurs- 
ing practice. Currently, Bristol Hospital is the only hospital in 
Hartford County to hold magnet recognition and is only one of four 
magnet hospitals in Connecticut. 


TIGHE & BOND WINS ACHIEVEMENT 
IN CIVIL ENGINEERING AWARD 





The Connecticut Society of Civil Engineers presented Middletown’s 
Tighe & Bond with a 2015 Transportation Achievement in Civil 
Engineering Award of Merit for a $2.2 million traffic signal improve- 
ment project on Main Street in Glastonbury. 


The project resulted in a state-of-the-art traffic signal system that 
improves traffic flow, increases pedestrian safety and reduces vehicle 
emissions along a heavily traveled corridor in Glastonbury’s commer- 
cial center. 


CT WEALTH MANAGEMENT SELECTED AS 
A TOP REGISTERED INVESTMENT ADVISOR 


Farmington’s Connecticut Wealth Management LLC, a registered 
investment advisor, has been named in the 2015 Financial Times 300 
Top Registered Investment Advisors (RIA), making it one of only five 
other firms to be selected from Connecticut. 


The list recognizes top independent RIA firms from across the U.S. 
Connecticut Wealth Management provides financial planning and 
asset management to individuals, families, business owners and 
executives across Connecticut and nationwide. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 


22 HarTFoRD Business JourNAL ® August 24, 2015 


serbia GOLF CLASSIC SUPPORTS COLLEGE STUDENTS — 


* eS 4 ; 
ao 


_* << - > +> <2 ae 


; ———— 


_— ~ 
-_ ~- 
- 


= 
a 


| | t 
\\ \\ \\ 1 \ 


an WSs f/f Pe 
7 i GLENS », 
| j ’ 


| 
( 


| 


*\ 
.s 


LL 


my 


; 
; 





> Nearly 140 golfers gathered recently at the BlumShapiro Golf Classic at the New Haven Country Club. The annual tournament, reception and raffle 
benefits the Greater New Haven Chamber of Commerce Scholarship Fund for students pursuing college degrees in business. To date, nearly $60,000 
in scholarships has been raised for the students. Pictured (from left) are John Zinno, BlumShapiro Shelton office managing partner; Elisabeth 
McNivens, junior at Southern Connecticut State University; and Tony Rescigno, president of the Greater New Haven Chamber of Commerce. 


YMCA KIDS TO CAMP GOLF TOURNAMENT RAISES MORE THAN $75,000 





> MN the 14th asin Greater Hartford YMCA Kids to Saat Golf Tamara 128 salle raised 1 more ethan < 000 to ad ids to camp. The funds 
allowed more than 75 children to experience a summer of friendship, skill-building and personal growth at YMCA Camp Jewell in Colebrook and YMCA 
Camp Woodstock in Woodstock Valley this summer. Pictured (from left) are Adam Campana, key account manager, Precor; Harold Sparrow, president 
and CEO, YMCA of Greater Hartford; Jim Scherer, chief operating officer, YMCA of Greater Hartford; and Tom Rechen, partner, McCarter & English LLP. 





MANCHESTER CHAPTER OF UNICO PARTNERS WITH CT CHILDREN’S 


Cénnecticut 
Children’s 


\ MEDICAL CENTER 


P Members of the Manchester chapter of UNICO 


National presented Connecticut Children’s 
Medical Center (CCMC) with a $6,000 donation 
raised from the group’s 2015 golf tournament. 
The donation will purchase two Angel Eyes 
neonatal intensive care unit (NICU) camera 
systems and specialized therapy equipment for 
the outpatient physical therapy program in 
Glastonbury. The technology will allow parents 
of critically ill and premature newborns to stay 
connected with their babies in the NICU through 
a live video stream. Pictured (from left) are 
Robin Vidito, CCMC Foundation; Peter Miller, 
president, UNICO of Manchester; Dr. Christine 
Finck, CCMC; Jay Smith, UNICO tournament 
chair; and Kurt Knotts, CCMC Foundation. 
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FREE Admission FREE Screenings 
FREE Flu Shots Blood Pressure, Glucose, 


Cholesterol, Skin 
& More! 







lhe ele Vile), f 
XL CENTER! 


% NBC 


CONNECTICUT 


OCTOBER 17&18 


1OAM-5PM 
XL Center, Hartford, CT 












FREE 





FUN 


Inaugural H&W Family 5K! Ticket To Every 
VIP Meet & Greets, + 
Face Painting and More! Attendee! 


Visit nbcconnecticut.com and search “Health” for more information. Call 860-313-4257 if you would like to be a vendor. 
"500 flu shots available per day. “Hartford Wolf Pack tickets available while supplies last. 
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IS YOUR WIFIAS -—— 
AS YOUR INTERNET? 


HimVolemaomUl<)[alem-|ame)celiatc| ay, 
WiFi router, you may be 
losing speed. That's why 
Comcast Business offers an 
enterprise-grade router that 
delivers the speed you're 
paying for, So every device 
and employee in your office 
can work faster. 


Visit business.comcast.com/wif 


or call 800-501-6000. 


COMCAST 
BUSINESS 


BUILT FOR BUSINESS*® 


Restrictions apply. Not availak ' ary and are not all fo ’Comcast 2015. All rights res« 
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